S.No Guide name Affiliation of the Guide Study No. Student Name 1 ID 1 (Ft12) Student Name 2 ID 2 (Ft12) Student Name 3 ID 3 (Ft12) Topic of study
1 Arjun Chakerverti Indusage 1 Akhila Prabhakar 108 Kushagra Prasad 227 Sushant Agarwal 266 Influential Power of Social media on Consumer Behaviour
Cashing on the emotional outcomes: Creating Value for Women Business
2 2 Saloni Goel 455 Travelers
3 3 Nilotpal Sinha 234 Ravi Tejasvi 349 Optimizing the factors determining the success of an online fashion stores
4 4 Sachal Gahlyan 250 Drivers of Consumer Acceptance of Online Marketing
5 5 Siddharth Goyal 360 A study of the impact of technology on education effectiveness
6 6 Adveta Dwivedi 304 Jayawardhan 328 Effect of packaging elements on marketing of FMCG products in rural markets
Namrata
7 7 Singh 139 Harihar Balasubramanian 217 The impact of marketing mix variables of brands to topline sales
8 8 Dheeraj Jha 281 Harshvardhan S. Minhas 282 Corporate Social Responsibility and it’s affects on Brand Perception
9 Bharadhwaj. S Great Lakes Institute of Management 1 Debasmita Dey 319 Gajendran AM 427 Hariharan G 430 Cultural and search
10 2 Anamika Roy 477 Alfiya Kagalwala 408 Sonam Duhan 465 Comparative Advertising
11 3 Ajay Pokale 305 Harshavardhan Chinchore 279 Siddharth Radhakrishnan 259 Impact of in-store stimuli on impulse buying in Indian supermarkets
12 4 Siddharth Yadav 163 Tushar Arora 168 Vikram Choudhary 172 Impact of green products on consumer and producer behavior
13 5 Usha Kailash Joshi 170 Suresh Ponnuru 470 Devika Garg 424 Factors affecting marketing strategies for innovative products in B2C segment
Evaluating the influence of children on their parents purchase decision for
14 6 Aastha Chalana 301 Sonali Samyal 362 Tripta Kishore 369 Consumer Goods
Critical attributes of vendor selection and analyzing the risk factors involved in
15 Badri TN Great Lakes Institute of Management 1 Sebastian Deric 161 Abhay Jha 103 Ankur Singh 111 vendor selection Indian manufacturing Industry
16 2 M Pramod Ravi Shankar 189 A Model to find Optimum bench size using Genetic Algorithm
17 3 Indraneel Kulkarni 432 Sandeep Singh 456 Impact of Mergers and Acquisitions on Supply Chain Performance
18 4 Anshul Arora 414 Satyaki Das 252 Vijith VP 373 Study of inventory turnover performance in the Indian retail sector
19 5 Mandeep Singh 437 Rakesh Tripathi 150 Saurabh Joshi 160 Drivers of Acceptance and Success for Iron Fortified Edible Salt in India
20 6 Sanchit Kishan 251 Sathyanarayanan 253 ‘Anand Narayanamoorthy 307 Optimization of Business Processes in Fuel Stations
21 7 Gaurav Sharma 214 Impact of inflation on the capital structure of the firms
22 Bala V. Balachandran Great Lakes Institute of Management 1 Aishwarya Pratap Singh 202 Prakash Khemka 237 Pranav Gopal Jha 238 Inter-relationship between product portfolio and channel portfolio
23 2 Bhavana Bhandari 316 Hemangi Sharma 326 Entry Strategy of Walt Disney’s Theme park in India
24 3 Harikeshav 447 Manish Badri 332 Role of for-profit vs. non-profit micro finance institutions in financial inclusion
25 4 Gaurav Kathuria 324 Priyakshi Gupta 242 Urvashi Babaria 169 Study on Business Strategies of External Firms in Africa
26 5 Manish Chadha 229 S.Kesavan 224 Yogesh Subhash Dike 277 Mergers and Acquisitions - The Value Captured and Premium Paid
Indian F Industry O - An emerging sub market for IT
27 Easwar Krishna Iyer Great Lakes Institute of Management 1 Revathi Balasubramaniam 151 Vijayshree Menon 270 &KPO?
28 2 Koustav Bhattacharya 133 Suvasree Basu 166 Ruma Patra 249 Critical Success factors in Cloud Computing — A roadmap for Indian vendors
29 3 Noopur Goel 342 Ibrahim N 219 Value of Value Added Services: Is Indian Telecom Industry realizing it or not
India & e-Cq ce : Customer ion across different Categories of
30 4 Siddharth Sharma 464 T A Joseph 368 Portals
31 5 Ganesh Kumar Anandakrishnan 124 Maya Vijayakumar 439 Indian IT startups - Identifying roadblocks and mapping solutions
32 Gopala Krishnan K Cognizant Tech Solution 1 Prasanna Krishna 280 Prachee Dash 236 Prashant Pandharinath 278 Critical Success factors for smooth Application Transition
Explorative analysis of ethical practices in organizations prevalent in the last
33 Irudayaraj I S F XLRI 1 Anuj Sharma 377 decade
Social Networks: Do they impact consumer behaviour and the bottom line
34 Jayraj Rau Consultant, Chennai 1 Devashish Pandey 320 Himanshu Yadav 431 Sahil Kukreja 352 significantly
35 2 Eklovya Jain 323 Shruti Tamrakar 162 Green Products Marketing: Strategies to improve bottom line
36 3 Naman Arora 441 Leveraging Digital Media as a Marketing Game Changer
37 Jijo Lukose P J 1 Ronak Jain 153 Ankit Lodha 110 Impact of Derivatives on market efficiency and liquidity of the underlying




38 Manoj Varghese Facebook - Hyderabad 1 Aditya P 201 Role of social media in purchase decision process
Do Mergers create or destroy value - Evidence from Successful and unsuccessful
39 Narendar Rao Northeastern Illinois University 1 Richa Chauhan 450 Saurabh Goyal 458 Siddhant Gupta 257 mergers
40 2 Abhishek Pinyani 480 Prateek Saluja 445 Vaibhav Kumar Daga 472 Comparative Analysis of Banking Models
41 3 Jananee Kumaresan 130 Karthik Yedavalli 433 Ramya Bijinepalli 348 Impact of Credit Rating Decisions on Financial Performance of Companies
Hostile Takeover- How do acquisition strategies of acquiring companies differ
42 4 Sahil Kumar 454 Abinaya Chandra Bose 404 Bhavneesh Shukla 317 across various sectors?
43 5 Bineet Kumar 418 Saurabh Aggarwal 459 Jai Prakash Sinha 220 Determinants of capital structure across different sectors in India
Strategy behind the success or failure of Mergers and Acquisition in the recent
44 6 Divya Gupta 212 Richa Kumari 449 years in banking sector
Corporate Participation in India’s Banking Industry and its impact on Financial
45 7 Amit Kumar Gupta 409 Manish Singh 331 Prafull Yadav 344 Inclusion
46 Paul Prabhakar Northern Illinois University 1 Gouthem Karthik 325 Swati Arora 367 Impact of brand awareness on the choice of retail stores in India’
47 2 Ashish Arora 311 Prachi Garg 147 Service Quality in the Hospitality Industry
48 3 Shyam Shankar 463 Sridhar Venkataraman 364 Mohit Mendiratta 338 Rebranding - What can it do to your business?
TIMA, TIMR, Great Lakes Institute of
49 Purba Rao Management 1 Mrinmayi 339 Sachin Kulkarni 453 Factors leading to bankruptcy in Indian Context
50 Ramanathan S Param Consulting, Chennai 1 Suprabhat Gupta 366 Abhinav Sharma 401 Future of Mobile Value Added Services in India
Analysis of the factors that affect the adoption of m-commerce among Indian
51 2 Deepak Joshi 118 users
52 3 Badri Kuppuswamy 185 Ajay Bharathi 306 Achyudhanadhan 405 Key Factors and Issues Influencing the Effectiveness of IT Outsourcing
53 4 Amit Mehendi 410 Vineshkumar Kunhiraman 273 Issues plaguing the growth of E-commerce market in India
54 5 Pranoy Hari 188 Mayank Dokania 481 Abhishek Palo 403 Is Indian IT industry geared to move up the value chain?
55 6 Shiva Shankar 461 Vikram Naval S 272 The role of social network sites in fostering business
56 7 Sumit Pathak 469 Mohammad Khurram Mirza 335 Avnish Kaushik 315 Scope of Cloud Computing Services in Indian SMEs
Factors For Success Of Enterprise Resource Planning In Small And Medium
57 8 Balaji Madhusudhan 206 Phani Kiran Bandaru 181 Mahesh Kumar Godse 228 Enterprises
58 9 Ankita Jain 205 Saumya Singh 254 Sridhar Ramineni 262 Internet and its influence on business
Adjunt Faculty - Great Lakes Institute
59 Ramanujam P B of Management 1 Ritika Diwan 246 Prachi Sawant 343 Effect of funding structure on the company performance
Past, Present and Future of Indian Power Sector -Study of PPP structure and
60 2 Ekta Yadav 123 Hitesh Hiran 128 factors affecting Power Projects
61 3 Deepthi D 422 Varuna Gedda 269 Zakir Hussain 476 Funding of Airport Infrastructure(Public Private Partnership)
62 | Ramasubramanian Krishnan University of Miami 1 Sachin Kumar 154 Abhay Bohra 102 Consumer Attitude towards Green Product
To investigate the impact of financial leverage on factors indicating firm’s
63 Sanjoy Sircar Great Lakes Institute of Management 1 Anirudh Verma 203 Pratik Kothari 241 Siddharth Sureka 258 performance
Impact of various market and firm specific factors that affect the success of IPOs
64 2 Rajiv Garg 245 Najeeb Imran Khan 231 Prateek Mathur 446 in Indian market
65 3 Deepak Sobti 209 Kunal Mahajan 226 Nikunj Jain 142 Effect of corporate actions on Stocks
Capital Structure ofIndian Companies across industries& its Impact on Stock
66 4 Aniruddh Sukhwal 411 Poonam Chokshi 146 Prices
To study and find correlation between Socio Economic Condition and Financial
67 Shanti S K Great Lakes Institute of Management 1 Debdyuti Datta Gupta 208 Exclusion
68 2 Swati Dubey 167 Neeraj Rawat 232 Asset Liability Management as a strategic tool for bank
69 Sridhar Nerur University of Texas at Arlington 1 Poonam Chavan 178 Preshit Mendhekar 148 Sriram Varahan 164 Impact of Agile Methodologies on Project Management
70 Sriram S Great Lakes Institute of Management 1 Aditi Basu 106 Ajit Singh 107 Hrishikesh V 129 Entry Strategy for Natural Sugar Substitute in India
71 2 Anshul Sharma 413 Divyamaan Srivastava 482 Understanding Market Entry Strategy for late entrant companies in India
Alignment and effectiveness of a firm’s functional strategy to their business
72 3 Anuj Chaudhary 309 Sandeep Singh 157 Vinod Balasundaram 174 success: An empirical study
73 4 Aby Babu 302 Venkata Manotej 372 Sanju Thomas 353 Positioning beyond cost arbitrage to drive a sustainable business value
74 5 Dagar Katyal 318 Dipesh Kothari 322 Vaibhav Mehrotra 473 Scope of Certification of Sports Trainers in India
Implications of the upcoming patent cliff and regulatory reforms on Indian
75 6 Nishtha Dewani 143 Deepika Menon 211 Henanksha Behrani 218 Pharmaceutical Companies
76 7 Ashuthosh Bisht 312 Gourave Daipuria 428 Srinivasan Ramani 466 ‘Why Cricinfo is I compared to its competitors?
77 8 Anubha Singh 308 Ashwini S Mahashabde 313 Impact of buyer abuse in e-Commerce on customer behaviour




Florida International University,

78 Surysekar Krishnamurthy Miami 1 Shuchita Shekhar 359 Debashree Chatterjee 421 Leveraging new market opportunities for small scale enterprises (textile)
79 Swaminathan TN Great Lakes Institute of Management 1 Ashish Malhotra 179 Aditya Gupta 303 Promotion of Products within legal constraints in India
80 2 Javedika Sawhney 131 Simontika Bose 260 Varsha Agarwal 268 CRM contributes to success of e-commerce businesses
81 3 Poonam Chhabria 145 Shashwat Rai 356 Brand’ vs. ‘Information technology
Social media marketing’s effect on consumer-behaviour patterns of early
82 4 Vishak Senthil 375 Vivek Joseph 376 Saurabh Srivastava 355 technology adopters
83 Tapan Panda Great Lakes Institute of Management 1 Manish Garg 478 Factors Affecting Consumer’s Choice During Automobile Purchase
Corporate Restructuring for enhancing shareholder’s value- A case study of
84 2 Deepika Prakash 210 Manisha Mani 136 Larson & Tubro
85 3 Rahul Mahesh Pulupudi 244 Suman Sen 265 Brand Retention Vs Brand Creation during Merger & Acquisition
86 4 Sowmya Kumar 363 Sudhanva D V 264 Shraddha Pandya 255 Comparative Advertising
87 5 Vignesh Radhakrishnan 171 Shoib Rahman 101 Abhilash Mohapatra 104 Emergence of Private Label brands in organised retail industry
88 6 Gokulendu Bharadwaj 125 Maunil Shah 334 Pranita Dhamdhere 444 Role of Brand Awareness and Brand Image in Building Brand Equity
Effectiveness of Customer Loyalty Programs in Lifestyle Retail Industry —A
89 7 Mariappan Thiraviam 438 Subin Peter Joseph 468 Aditya Kolluri 406 Comparative Study
90 8 Gurpreet Kharbanda 126 Jaywant Subramaniam 132 Sahil Raka 155 Measuring and Interpreting Brand Loyalty in Indian FMCG Sector
Diffusion and Adoption of New Products: Contagious and Consumer Behavior
91 9 Shruti Mishra 462 Srinivas Rao 467 and Product Convergence in Mobile Telephony Industry
Impact of celebrity endorsement and other marketing communication mix
92 10 Adhavan KP 105 Roshani Nair 451 variables on formation of brand attitude on Rural Customers
3G-Service-Applications- Strategic Growth Opportunities in Indian Mobile
93 11 Raghavendra B 243 Kanika Aggarwal 222 Amit Pal Singh Bagga 187 Telephony Industry
94 12 Akriti Anand 407 Bhanu Chauhan 379 Shashank Shekhar 460 Marketing Communication in Crisis and its impact on Brand Equity
95 13 Bikram Satapathy 417 Mohd. Imran Athar 337 Vaibhav Sharma 378 Effectiveness of Marketing Mix Eleemnts in Rural Markets of India
Brand Credibility and Brand Image Impact on Purchase Intention of FMCG
96 14 Anuja Dash 113 Navin Chand 140 Sushant Midha 165 products
Dynamics between buyers and sellers on e-Commerce platform & factors
97 15 Chintan Gandhi 420 Urjit Shah 370 Divya Monga 426 affecting their behavior
98 16 Mukesh Kumar Jha 340 Shivendu Mishra 357 A study of CRM practices in Indian Retail Banking Sector
Market Potential analysis and market entry strategies for Electronic Health
99 17 Abhisek Halder 402 Anurag Tiwari 310 Record (E.H.R.) systems in India
100 18 Sandeep Mehta 158 Vivek Gupta 176 Nitish Salian 144 The Roadmap for Making India the Most Favored Tourist Destination
101 19 Kriti Jain 225 Manu Girdonia 333 Rahul Ray 347 Market Entry Options in Emerging Markets- Does Size Matter?
102 20 Siddharth M Vyawahare 361 Uday Pratap Singh 471 Sriharsha Rao 263 Effect of New Media Vs Traditional Media on consumer behaviour
103 21 Pratisha Baishya 345 Abhishu Rakshit 182 Rohan Shah 183 Role of visibility and exclusivity in building cult brands- a global perspective
104 22 Neha Verma 341 Country of Origin Effects on Brand Choice Behaviour of Indian Consumers
105 23 Neeti Pandey 233 Mergers & Acquisitions — Identity, value creation and business alignment
106 Vaidy Jayaraman University of Miami 1 Mabheeja Gillella 435 Charanya Thangaraj 419 Greening the suppliers end of supply chain
Bipolar Antecedents of Branding and Supply Chains —A Firm Performance
107 2 Avani Mittal 314 Prathiba.V 240 Model
108 3 S.Ravisekhar 350 Anjani Kumar 412 Key antecedents and their effect on execution of custom engineering projects
Factors affecting Green Supply Chain Implementation and its impact on
109 4 Rohit Jadye 248 Guruprasad Ramnath 215 Rituparna Kashyap 152 deliverables
110 5 Vivek Rathod 275 Mohanraj K 336 Shripad S Kulkarni 256 Analysis of factors affecting supply chain management of perishable products
111 VeeravalliR S Great Lakes Institute of Management 1 Sahil Mahajan 156 Deepinder Singh 119 Harendra Singh 127 Management Consulting -SOP
112 2 Dhruv Anand 425 Nitin Jhurani 442 Vanshal Dhall 371 An application of Keller’s Brand Equity model in a B2B context
113 3 Kush Sharma 135 Faiz Raza 213 Validity and Implementation of Triple P in Value Chain of FMCG Sector




Impact of Cost factors and intermediaries on the profitability of Agricultural

114 Chevviyan K 117 Santhosh C V 354 Saisriram J 483 commodity

Analysis of interrelations between industry driving factors and corresponding
115 Mukesh Kumar 134 Bharat Das Bhushan 180 Ruchi Chaudhary 452 strategies adopted by the management consulting firms
116 Rohit Agrawal 351 Sumit Gupta 365 Mobile Banking: Challenges for a financial service provider and the road ahead
117 Vivek Pratap Singh 276 Aradhika Tayal 415 Non Vessel Operating Common Carrier (NVOCC)

Relationship between Leader-Member Exchange Quality and Organizational
118 Venkat R Krishnan Great Lakes Institute of Management Gunjan Raja 429 Commitment: Role of Organizational Justice
Impact of price sensitivity on congruence between Consumer and Brand
119 Saumil Mehta 159 Personalities
Impact of consumer’s value system on congruence between Consumer and Brand|
120 Praveen Prabhu 346 Personalities
121 Yasaswini J 177 Strategies women employ to overcome behavioral prejudices at workplace
Impact of Transformational Leadership on Followers' Organizational

122 Aravind Kumar 114 Commitment and Subjective Wellbeing
123 Devyani Sharma 321 Measuring the effectiveness of pay and rewards on employee engagement

Impact of Corporate Social Responsibility disclosure on Financial Performance
124 | Venkatesh Bangaruswamy Navera Consulting, Chennai Atif Alam 116 Damini Chandra 207 Kashish Bansal 223 of Indian firms
125 Basu Agarwal 416 Shubham Arora 358 Efficient Market Hypothesis in Indian Context
126 Vishwanathan P K IFMR Vikram Nagarajan 271 Smruti Rekha Padhy 261 Credit Risk Modelling for Indian Banks

To quantify and verify impact on key dimensions of product benefits to product
127 Vishal Lathwal 274 Vinod Kumar T A 175 value




